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Job Title: Mobile Content Manager 

 

Employment Status: Full-Time 
 
We are looking for a dynamic social media addict caught up with everything Technology, News, Sports and Entertainment. 
This position will include active social listening; content creation and planning, seasonal campaign deployment, reporting on 
key metrics, and day-to-day community management of social platforms. The Content Manager will focus on identifying new 
opportunities to grow engagement, promote thought leadership. 
 
Essential Duties & Responsibilities: 

1. Adept at curating & editing news, sports and entertainment content. 

2. Build and grow conversations across various social media channels including Facebook, Twitter, Pinterest, G+, 

YouTube, Instagram and other emerging platforms. 

3. Develop and analyse all social media KPIs. Review and report on effectiveness of campaigns in an effort to maximize 

results. 

4. Daily activity moderation on social properties. Curate, coordinate and execute daily content (posts, tweets, quarterly 

contests, sweepstakes, video uploads etc.). 

5. Manage and protect product perceptions online and on mobile through active listening and appropriate responses 

through product development and enhancement. 

6. Strategize with internal teams to develop, execute and sustain successful social media campaigns. (e.g.: Holiday 

promotions contests/sweepstakes, live video events). 

7. Acquire and develop new content partnerships. 

8. Report on social media results and insights to the marketing team via quarterly program analysis highlighting new 

opportunities that foster social engagement and growth. 

Desired Skills and Experience 
To perform this job successfully, an individual must be able to perform each essential duty satisfactorily. The requirements 
listed below are representative of the knowledge, skill, and/or ability required.  

1. Bachelor’s degree in Marketing Communications, Journalism, or related field strongly preferred. 

2. Must have at media experience on agency or client-side managing social media. 

3. Ideal candidate will have demonstrated passion for social community management, managing advanced social 

campaigns with third party vendors (and extensive experience using analytics and reporting tools. (Facebook analytics, 

Google Analytics, etc).   

4. Knowledge of SEO best practices and versed in blogging and forums. 

5. Ability and desire to work at both the strategic and tactical levels, with proven success at developing integrated digital 

campaigns from strategy through execution. 

6. Intimate working knowledge of Social Media platforms including Facebook, Twitter, YouTube, Pinterest, Instagram, 

Google+ and superior knowledge in social media landscape, trends, networks and toolsets. 

7. A self-starter with strong verbal and exceptional interpersonal communication skills and the ability to work and stay 

connected with various cross-functional teams internal and external. 

8. Strong addiction to the Internet. 

9. Monitor trends in the social media ecosystem and raise opportunities to evolve the platform. 

10. Applicants who speak Spanish & or French would be favourably considered. 

Submission Details 
 

 We will accept application until close of business September 15th 2014 

 Only short listed candidates will be contacted by the recruiter 

 Submissions must be made by email only to webdeveloperdpl@gmail.com  
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